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Penelitian ini bertujuan untuk memperoleh bukti empiris mengenai                           pengaruh bauran pemasaran jasa terhadap nilai pelayanan serta implikasinya terhadap kepercayaan (survey pada nasabah Britama BRI Kantor Cabang Cibubur). Hasil penelitian diharapkan dapat memberikan gambaran respon dari nasabah terhadap kinerja bauran pemasaran Bank BRI, sehingga pihak bank dalam menyusun kinerja bauran pemasarannya dapat berorientasi pada tuntutan pasar sasaran.
Metode penelitian yang digunakan adalah analisis deskriptif dan verifikatif. Pengumpulan  data yang digunakan adalah wawancara dengan menggunakan kuesioner disertai dengan teknik observasi dan kepustakaan, teknik sampling menggunakan non probability sampling. Pengumpulan data di lapangan dilaksanakan pada tahun 2018. Teknik analisis data menggunakan  Analisis Jalur. 
Hasil penelitian menunjukan bahwa secara umum bauran pemasaran jasa, nilai pelayanan masuk dalam kategori baik dan cukup begitu juga dengan kepercayaan nasabah secara umum cukup percaya. Kualitas pelayanan yang terdiri dari sub variabel lokasi, promosi, kontak/sdm, prasarana fisik, dan proses jasa  berpengaruh terhadap nilai pelayanan   baik secara parsial maupun simultan dan  nilai pelayanan  berpengaruh terhadap kepercayaan nasabah Britama BRI Kantor Cabang Cibubur.









This study aims to obtain empirical evidence about the effect of the service marketing mix on service value and its implications for trust (a survey on Britama BRI customers in Cibubur Branch Office). The results of the study are expected to provide an overview of the response of customers to the performance of the Bank BRI marketing mix, so that the bank in preparing the performance of its marketing mix can be oriented to the demands of the target market.
The research method used is descriptive and verification analysis. Data collection used was interviews using questionnaires accompanied by observation and literature techniques, sampling techniques using non-probability sampling. Data collection in the field was carried out in 2018. Data analysis techniques used Path Analysis.
The results showed that in general the service marketing mix, the value of services included in the category of good and sufficient as well as the trust of customers in general are quite trustworthy. The quality of service which consists of location sub-variables, promotions, contacts / physical resources, physical infrastructure, and service processes affect the value of services both partially and simultaneously and the value of services affects the trust of Britama BRI customers in Cibubur Branch Office.
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